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Introducing Lakeland Arts

We are delighted that you’re interested in joining 
the team at Lakeland Arts as Digital Assistant. 
Lakeland Arts is an independent charity and one 
of the most remarkable arts and heritage 
organisations in the North. We run an 
exceptional portfolio of attractions in an area of 
outstanding natural beauty and cultural 
heritage.   
 
You will be joining us at an exciting time as we 
opened our spectacular new museum, The 
Windermere Jetty Museum in 2019, following a 
£20 million major capital development. 
Through our exhibition, learning and skills 
development programme and our 
Conservation Workshop we bring science, 
engineering, and ecology together with arts 
and culture, reflecting the inspiration of the 
world-class boat collection and its wonderful 
location on the shores of Windermere. 
Designed by Carmody Groarke architects, 
Windermere Jetty Museum has already won 
several prestigious awards for design and boat 
conservation.  
 
Abbot Hall is home to a nationally significant 
art collection. It is one of the largest of its kind 
in the North, spanning the historic to 
contemporary, including watercolours by               
J M W Turner and John Ruskin, a strong 
Modern British collection including works by 
Lucian Freud and Bridget Riley, and the work 
of European Modernist Kurt Schwitters, 
created during his final years in Cumbria.  
From grassroots beginnings in the late 1950s, 
Abbot Hall has built a reputation nationally 
and internationally for curating major new 
exhibitions, such as Taking Flight: St Ives in the 
1950s (2015) and Ruskin, Turner & the Storm 
Cloud (2019), and consistently showing art and 
artists of the highest quality. 
 
Lakeland Museum has extensive displays 
relating to the social and industrial history of the 
Lake District. Recently, we have worked with 
local communities to better capture under-
represented narratives, such as the Child 
Labour exhibition, which was produced in col-
laboration with Dean Gibson Primary School 
and the LGBT+ project, created with Pride in 
North Cumbria and Queer Artists in Residence 
Bordello Theatre, which culminated in a new 
collecting strand for the museum. 

Blackwell is a stunning Grade I listed house 
overlooking Windermere. It is architect M H 
Baillie Scott’s greatest house and one of the best 
examples in the world of an original Arts & Crafts 
interior. Since opening to the public in 2001 it has 
displayed the finest Arts & Crafts furniture and 
furnishings from the permanent collection and 
attracted significant long-term loans. The house 
has become a hub for the display of modern 
and contemporary ceramics and for showing 
and supporting early to mid-career arts and 
crafts makers. 
 
Our mission 
To inspire all to explore and enjoy arts, heritage, 
and the outstanding places we care for, by 
visiting our museums and participating in a wide 
range of activities. 
 
Lakeland Arts is an Arts Council England 
National Portfolio Organisation (NPO), as part of 
the Cumbria Museum Consortium (CMC) with 
Tullie House Museum and Art Gallery and the 
Wordsworth Trust. 
 
So, what’s it like working as a Digital 
Assistant at Lakeland Arts?  
This is a new post in the Business Development 
and Marketing Team at an exciting period of 
transition for Lakeland Arts. This 12-month 
project through the Weston Culture Fund has 
given us the opportunity to explore new ways 
to adapt and innovate in areas such as digital 
as well as to explore new opportunities in 
catering and retail at Windermere Jetty 
Museum. 
 
You will be based at our newest venue, right on 
the shores of Windermere within walking 
distance to boutique shops and cafes in 
Bowness-on-Windermere.  
 
We’re looking for someone that’s both 
technically adept and creative, who is excited 
to get under the skin of our audiences, really 
learn what is important to them and help us be 
ahead of the curve, stay relevant and most 
importantly – inject some fun! 
 
Life in South Lakeland 
Our venues are surrounded by countryside in 
an area of outstanding natural beauty. The 
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Lake District National Park (a UNESCO World 
Heritage Site) and the countryside outside the 
Park and around the coast is full of great walks, 
stunning views and lots of places to visit. 
Popular sporting and leisure activities include 
sailing, hill walking, cycling, climbing, and 
running. There are lots of visitor attractions 
ranging from cruise boats on the lakes, historic  
buildings, forest parks and nature reserves to 
top quality restaurants and boutique shops. It is 
hardly surprising that this area attracts over 40 
million visitors each year. Kendal is a busy 

market town and boasts the Brewery Arts 
Centre and plays host to several cultural 
festivals each year. There is easy access by 
road to Lancaster, Penrith, and Carlisle, as well 
as mainline train connections from Oxenholme 
station in Kendal to London, Manchester, 
Edinburgh, and Glasgow.  
 
We welcome your application and wish you 
every success with it. 
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Job description 

Job Title:  Digital Assistant 
Grade/Salary:           £18,000 - £22,000 depending on experience (1-year fixed term) 
Location: Windermere Jetty Museum 
Reporting to:  Senior Digital Officer 
 
Purpose and key objectives 
As part of an exciting year-long project to bring digital innovation to Lakeland Arts, we’re looking 
for a tech-savvy creative individual to support the Business Development and Marketing Team to 
help engage audiences, build visitor numbers and increase earned income.   
 
Working closely with colleagues across the organisation, the Digital Assistant will help deliver our 
digital marketing and communications strategies through social media channels and through the 
website. 
 
You’ll work closely with the Visitor Experience team on developing and updating our new Online 
Retail offer. 
 
You’ll be naturally digitally minded, creative and be keen to always be up to date and learn new 
techniques, both on the job and through available training. 
 

Key Responsibilities 
• Be our social media guru, building followers, engagement and diverse audiences 

 
• Support the Senior Digital Officer to map out and plan an engaging and relevant 

programme of digital content across our platforms 
 
• Support the Senior Digital Officer to create quality content through photography, video, 

simple design and animation 
 
• Know our website inside and out, making sure it’s always up to date using Wordpress 

 
• Maintain, update and help develop our new Online Retail offer. Including photography, 

updating website & webstore, detailed descriptions etc - working closely with the Visitor 
Experience Team  

 
• Keep up to date with trends and technology to help Lakeland Arts stay relevant and 

ahead of the curve  
 
• Always be on-brand 
 
• Keep colleagues up to date with what’s happening across the organisation by 

supporting teams to share news internally in a variety of imaginative ways 
 
• Know who our existing audiences are, and what they want from Lakeland Arts. Be 

curious and proactive about ways to grow that audience 
 
• Support the Senior Digital Officer in collecting digital analytics to make sure our 

communications are engaging, relevant and effective 
 
• Champion accessible, intelligent communication across all media and digital platforms 

to share information with the widest possible audience 
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• Work with Business Support Officer to ensure the CRM database is up to date 

 
This job description outlines the principal responsibilities and duties of the post holder. It is not 
meant to be, nor is it, an exhaustive list of specific responsibilities and duties. The post holder will 
be expected to undertake any other duties which could reasonably be expected as being within 
the remit of the post and which arise out of changes of legislation, regulations, orders, rules and 
working practices, methods and procedures and reviews, as directed from time to time. 
 
Additional information 
The post is full time, 37.5 hours per week working predominantly Monday to Friday with occasional 
need for evening, weekend, or bank holiday working. As a key member of staff, the post holder will 
be required to attend events, particularly those connected with responsibilities of the post.  
 
Health and Safety 
The post holder is required to carry out their duties in accordance with Lakeland Arts Health and 
Safety policies and procedures. 
 
Diversity 
The post holder is required to have due regard to equal opportunities at all times, and to work in a 
fair and reasonable manner towards all people, ensuring service standards are maintained for all 
cultures. 
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Person Specification 
ESSENTIAL DESIRABLE 

Experience 
• Experience in creating fun and 

engaging digital content 
• Interest or experience in marketing 
• Experience in building social media 

audiences 
• Experience of working within a team 

 

• Interest or experience of online retail 
• Experience of analysing data and 

presenting results including collection 
of audience data 

Knowledge 

• Understanding of digital marketing 
platforms and tools 

• Good level of technical knowledge  
• Knowledge of editing websites 

(Wordpress) 

• Knowledge of how digital / social 
media can be used to enhance visits to 
our venues 

• Active interest in arts, galleries, 
museums 

• Understanding of audience 
segmentation 

• Knowledge of social media schedulers 
such as Hootsuite 

• Knowledge or experience of bulk 
mailing software such as MailChimp 

Skills 
• Skills in using new digital technologies 

and platforms 
• Ability to create high quality digital 

content 
• Good eye for taking and selecting 

compelling images  
• Interest or experience in writing and 

editing 
• Good interpersonal and 

communication skills (in spoken and 
written English.) 

• Ability to think creatively and 
contribute ideas. 

• Ability to plan  
• Able to adapt to changing 

circumstances and situations. 
• IT literate (Microsoft & Apple)  

• Experience of Adobe software such as 
Photoshop & InDesign 

• Basic video editing for social media 
• Experience of using a Customer 

Relationship Management system 

Qualities 
• Interested in gaining new transferable skills to enhance future employment prospects 
• Ability to multitask 
• A positive attitude to learning 
• Interest in creating great experiences for audiences 
• Motivated, with an ability to work under own initiative 
• Ability to build excellent relationships and work in a supportive manner alongside 

colleagues, volunteers, and consultants  
• Commitment to Equal Opportunities, Cultural Diversity, and exceptional customer 

service 
•   
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Qualifications 
• Relevant GCSEs or equivalent 

qualification or experience 
• Degree, A level or equivalent in related 

field 

 

How to apply and the selection process 
You must complete an application form available to download from the Lakeland Arts website 
(www.lakelandarts.org.uk/jobs) in Word and PDF formats. You may attach a covering letter but 
please do not send pictures or photographs. Sorry, but we do not accept CVs. 
 
In completing your application, you must tell us how you meet the experience, skills and qualities 
outlined in the Person Specification. We will assess how you meet them through the application form 
and interview. We will let you know if we plan to include a presentation or a skills test if you are invited 
for interview. 
 
Deadline for receipt of applications 
This vacancy closes at 12 noon on Monday 1 March 2021. Unfortunately, any forms received after 
this time will not be accepted. Your completed application form should be submitted by email to:  
jobs@lakelandarts.org.uk 
 
Please note that our email servers will not accept emails larger than 10MB. 
 
Acknowledgement of receipt 
All email applications will be acknowledged upon receipt.  
 
Interviews 
Interviews will be held via Zoom (or alternative online platform) on Monday 8 March 2021.  
 
There may be a tour of Windermere Jetty Museum as part of the recruitment process depending on 
COVID-19 restrictions. 


